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By Sharon Edelson

Intermix is growing its foot-
print in the Northeast, South,
Midwest — and on the Web.
Undeterred by the slowing
economy, the specialty retailer
~plans to open four units this
spring in East Hampton, N.Y.,
Orlando, Fla., Charlotte, N.C.,
and Chicago. The launches will
bring Intermix’s store count to
24, said chief executive officer
Khajak Keledjian. Stores aver-
age 2,500 to 4,000 square feet
and some have more than 300
vendors. Sales average $2,000 a
square foot, he said.

The company is also taking
its Web site international in the
next three or four months to test
overseas demand

“We're up to 20 stores, 21
if you count the Web site,”
Keledjian said. "We went from
Boston to Miami and Costa Mesa,
Calif, to Los Angeles. Now we're
filling the pockets in between.”
- The Orlando-unit-at the Mall

East Hampton unit at 87 Main
Street will be the company’s
eighth in New York, and its store
in Chicago’s Bucktown distriet, at
1633 North Damen Avenue, will
be Intermix’s third in the city.

“Our concept is an interna-
tional concept,” Keledjian said.
“The opportunity is still big in
the U.S. The demographics of
a lot of markets are changing
and becoming more of a fash-
ion destination. A few years
ago people said, *What are you
doing in a conservative town
like Washington, D.C.?' The de-
mographies are changing.”

The Internet and television,
which delivers fashion images
and news to consumers at warp
speed is heightening awareness
of desi and ting d i
in places previously considered
off the fashionable track.

"Fast-fashion information is
opening a lot of markets for us,”
Keledjian said. “There are pock-
ets of net worth individuals and

3 dde b 8] P

Intermix Expanding Across U.S. and the Weh

Diane von Furstenberg, Kenneth
Jay Lane, Stella McCartney, Chloé,
J Brand, Hervé Léger,
Nina Ricel, Missoni, Proenza
Schouler and Zac Posen.

n August vode
Partners LLC, a New York pri-
vate equity firm, made a minor-
ity investment in Intermix. “We
wanted to grow the concept into
a wider market,” Keledjian said.
“We've always grown the busi-
ness out of existing eash flow and
wanted to make sure we had the
right financials in place to get us
to the next level, They know the
nuts and bolts of retail.”

Intermix, which expanded its
Madison Avenue flagship to 5,000
square feet last year, plans to
open four to eight stores in 2000.
“You've got to think long term,”
Keledjian said. “This is an aspi-
rational customer. We also have
a luxury customer who may not
buy another yacht or another
home, but comes to our store
and spends $2,000 and feels
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at Millenia and the Charlotte
store at the SouthPark Mall may
be considered fili-i

Intermix offers the apparel to
got them noticed: jewelry, denim
and contemporary iooks- from

L Ereat: compa

nies aren't expanding so there's
more of an opportunity to get
reai esiate at a good vaiue.”
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proverbial wall is just ahead.
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the subprime mortgage crisis
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Mario and Kristi Yamaguchi may be making
all the-right moves on “Dancing With the

Women's Wear Daily
April 1, 2008




JAYGODFREY

T N

“Velvet Scope

This fall, velvet is the fabric of choice for eool
girls who can shp mto every'thmg from racy
_dresses ,sexy pants, — Mayte Allende
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